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Useful Links

Frequently asked questions 
https://summit-events.com/anti-ageing-skin-care-

conference/aa20-faqs 

Access to the events platform 
https://hopin.to/events/anti-ageing-skin-care-conference





VIRTUAL CONFERENCE PROGRAMME 

Tuesday 3rd November
*All timings are UK (GMT)

Session 1 Internal and External Influences in Skin Ageing 

12:00 Opening Address 
Dr Jack Ferguson, Scientific Programme Director 

12:05 Address from Chair 
Dr Katerina Steventon, Senior Innovation Consultant NBIC. UK 

12:10 Keynote Lecture: Innovating for an ageing society – the vision 
of the UK National Innovation Centre for Ageing 
Professor Patrick Bonnett, UK National Innovation Centre for 
Ageing, and Professor Mark Birch-Machin, Newcastle University, UK 

12:50 Holistic approach to target skin ageing 
Aïna Queiroz, Seqens Cosmetics, France 

13:25 Networking break 
13:35 Keynote Lecture: Dark skin & the ageing face 

Dr Damilola Fajuyigbe, Scientific and Medical Strategy 
Manager, L’Oréal France 

14:15 Lipid profiles in skin ageing and different ethnicities 
Dr Apostolos Pappas, Rutgers University, USA 

14:50 Networking break 
15:00 Digital beauty – A review of where we are now and a look to 

what the future will bring 
Daniel Whitby, Lake Personal Care, UK 

15:35 Wellness and Wisdom: Market and consumer trends in skin 
ageing 
Deanna Utroske, CosmeticsDesign.com, USA 

16:10 Networking break 
16:20 Keynote Lecture: The relationships between nutritional 

status, antioxidants, bioenergy and interventions on 
human skin ageing 
Professor Mark Birch-Machin, Newcastle University, UK 

17:10 End of Session 1 
17:10 Networking / arranged meetings 



Wednesday 4th November 
*All timings are UK (GMT)

Session 2 Technologies and new concepts for improving & protecting 
ageing skin 

12:00 Address from Chair 
Dr Katerina Steventon, Senior Innovation Consultant NBIC. UK 

12:05 Cutibacterium acnes the main component of the facial microbiome 
and its role in skin ageing 
Dr Bernhard Paetzold, Biomedic, Belgium 

12:40 Targeting inflammasome mechanisms as a possible role of the 
microbiota in skin ageing 
Dr Marisa Meloni, VitroScreen, Italy 

13:15 Networking break 
13:25 Cell Senescence - on the precipice of new anti-ageing 

technologies? 
Dr David Gunn, Unilever R&D, UK 

14:00 Keynote Lecture: Microbiome in skin ageing: the role of probiotics 
Professor Andrew McBain, Manchester University, UK 

14:40 Networking break 
14:50 Panel of experts in an open discussion on current topics and 

questions 
from the Delegates Chair: Dr Jack Ferguson, Skinnovation, Ltd, UK 

16:20 End of Day 2 Session 
16:30 Networking / arranged meetings 

Thursday 5th November 
*All timings are UK (GMT)

Session 3 Consumer expectations, benefits and claims 
12:00 Address from Chair 

Dr Katerina Steventon, Senior Innovation Consultant NBIC. UK 
12:05 Self-regulation of advertising anti-ageing skin care claims in the 

USA 
Annie Ugurlayan, National Advertising Division, USA 

12:40 Borderline claims and claim substantiation from the view of an 
official cosmetic control laboratory 
Evamaria Kratz, Chemical & Veterinary Surveillance Institute, Germany 

13:15 The microbiome, anti-ageing and skin health claims 
Dr Chris Gummer, Cider Solutions/ Clearcast, UK 

13:50 Networking break 
Session 4 Measuring anti-ageing skin care benefits and supporting claims 
14:10 Address from Chair: Dr Jack Ferguson, Skinnovation Ltd 
14:15 Is ‘balancing of skin microbiome’ of healthy skin a fallacy? 

Dr Neelam Muizzuddin, SCR Consultants, USA 



14:50 From petri dish to pre-clinical for predicting clinical results 
Dr Karl Lintner, KAL’IDEES-Beauty Ideas, France and Dr. Claire 
Leduc, SYNTIVA, France  

15:25 Networking break 
15:35 Clinical signs of photoageing correlate with the water 

content in the Dermis 
Stephan Bielfeldt, ProDerm, Germany 

16:10 Selfies, devices, apps and big data… whatever next?? 
Professor Paul Matts, Procter & Gamble, UK 

16:55 Closing Remarks 
Dr Jack Ferguson, Skinnovation Ltd, UK, and Dr Katerina 
Steventon, Senior Innovation Consultant NBIC. UK 

17:00 End of conference 



The Centre brings together multi-disciplinary professionals and translational researchers, innovation and
commercialisation specialists, scientists, engineers, data specialists, clinicians and technologists working
together with the public, managed and engaged through our sister organisation VOICE™ (Valuing Our
Intellectual Capital & Experience) an international network of “innovation ready citizens” - in a seamless way,
exchanging their intelligence and background.

What is Ageing Intelligence?
Ageing Intelligence® is a world first - a novel, branded approach to business that helps organisations  
identify and capitalise on opportunities in longevity economies. It is a comprehensive data-driven approach
- leveraging a combination of human knowledge and experience, data analysis, and real-world applied  
testing and research.

Placing the citizen, the consumers, and older adults at the centre of all our work, we innovate though
evidence synthesis, deep market and trend analysis, horizon scanning and consumer insights gathered by
our proprietary methodological approach.

We are uniquely positioned as a Global Observatory to provide evidence and design services that deliver  
competitive advantage to the global clients who partner with us.

To find out more about Ageing Intelligence® come and visit us: www.uknica.co.uk

We are here to explore how an ageing population can represent not a challenge for
companies and people, but an opportunity. We are here to connect generations and allow
them to contribute to each other’s well-being and happiness. Together. We are here to seek
meaning in process innovation and emerging technologies and apply them ethically and
sustainably to our lives, regardless of age. We are here to add intelligence to society. We
named it Ageing Intelligence®.
Who are we?
We are a world-leading organisation helping to create a global society in which we all live better, for
longer.

Our home - The Catalyst
The home of Ageing Intelligence® is a unique building in the heart of
Newcastle upon Tyne’s Helix Innovation District. The Catalyst is home
to two National Innovation Centres (NICA and the National Innovation
Centre for Data) as well as a community of specialists.

Our community benefit from networking opportunities and valuable
links to the National Innovation Centres, expertise in Newcastle
University and across the wider innovation community both in the UK
and globally. With access to co-location space, commercial offices,
state-of-the-art market research and product testing facilities, as well
as cutting-edge workshop, meeting and event spaces, The Catalyst
is a place where businesses grow and thrive.

For more information on The Catalyst visit  
www.thecatalystnewcastle.co.uk

Our specialist skin cluster
As part of the vibrant and innovative community that call the Catalyst home, we are proud to have HexisLab  
and Skin Life Analytics who bring expertise in skin to the complement the healthy ageing and data sectors.

HexisLab creates and validates unique skincare products that work. Using their big-data analytic platform
Pro. X®, they transform client’s research project by providing valuable information and insight on raw
ingredients and product formulations, giving them an important competitive advantage in a fast-evolving
marketplace.

Skin Life Analytics builds on the expertise of Professor Mark Birch-Machin to offer a unique and
personalised skin analysis service consisting of a non-invasive skin swab test to measure the level of skin
damage in the DNA of cell mitochondria, a VISIA Gen7 facial scanner, and a novel and verified lifestyle
questionnaire. Each element can support product development and performance analysis and in a combination
provide a comprehensive understanding of the skin.

If you are interested in the skin ageing cluster at the Catalyst please get in touch skin@uknica.co.uk

Adding intelligence to ageing and longevity

http://www.uknica.co.uk/
http://www.thecatalystnewcastle.co.uk/
mailto:skin@uknica.co.uk


For more than 10 years, we guide professionals in  
the cosmetics market

https://cosmeticobs.com/
1st independent information portal about cosmetics since december
2008 SARL au capital de 32.000 € - info@cosmeticobs.com

RCS Nanterre n°504 651 266 - SIRET n°50465126600018 - TVA intracommunautaire n° : FR23504651266 - code NAF = 6312Z

• Save time on your daily watch
•Think ahead of the future  
regulatory obligations

•All the regulatory and legal news: 
SCCS, European Commission,  
ECHA, French legislation and  
recommendations,...

•Reports on convention and  
specialized events: 
COSMOPROF, AFD-PCD,  
Cosmetic Valley, in-cosmetics,  
Cosmetics Europe, FEBEA, 
CED,  Cosmetagora, Cosmetic
360°, ERPA Congress, Vivaness,  
Luxe Pack...

YOUR BENEFITS

• UNLIMITED ACCESS
The entire content of the site is
available as often as you want, for the
whole time period of your choice.

• NEWSLETTERS
Four times a week, in your mailbox, an  
alert about the latest articles released  
online, to know everything and not to 
miss  anything.

• PAYMENT FLEXIBILITY
Online payment (automatically 
download  your invoice from your 
personal space).  Or payment by bank
transfer.
To ask for an invoice, write to :
pro@cosmeticobs.com

• THEY READ US EVERY WEEK
Air Liquide, Albéa, ANSM, Aptar,  
Carrefour, Cosmetics Europe, Ecocert,
Expanscience, FEBEA, Firmenich,
Gattefossé, Greentech, L’Oréal, LVMH,
Pierre Fabre, SILAB, Unilever…

PRO SUBSCRIPTION RATES 2020
• 12 months:
• 24 months:
• PREMIUM 12 months:
• PREMIUM 24 months:
• Special START-UP:
• Special VSE:
• Newsletter Summary:

€714 ex.VAT
€1255 ex.VAT
€1129 ex.VAT
€1984 ex.VAT
€357 ex.VAT
€428 ex.VAT
€350 ex.VAT

• Packs of several subscriptions:  
contact us

• Market trends:
Products, Packaging, 
Ingredients,  Galenics, Reports 
on studies,...
•Thematic dossier: 
Nanomaterials, Aluminium,  
Packaging, Essential oils, Claims,
Digital Beauty, Endocrine disruptors,  
Eco Responsible cosmetic,
Organic cosmetics,...

•Focus on French Launches:
Analysis and decryption of all
lunches.

With the guarantee of CosmeticOBS’  
independence and the credibility

of its information.

REGULARLY ONLINE

• Learn about trends
• Get information about the competition
• Get all the daily news in real time

A RELIABLE AND PRACTICAL TOOLFOR FASTER 
MONITORING

CosmeticOBS -
L’Observatoire des Cosmétiques
The first source of information  
for the cosmetic industry

mailto:info@cosmeticobs.com
mailto:pro@cosmeticobs.com


Gale&Cosm S.r.l.Via IVNovembre 92 Edificio R, ScalaB 20021 Bollate (Milano) Italy +39 02 931 50 76 info@galecosm.com www.galecosm.com

化妆品成分，意大利制造，独家技术，Cosmos认证，
Vegan素⻝主义者注册，用途广泛。

适用于个人护理，护发和化妆品配方。

在www.galecosm.com上找到您的本地分销商 Member of
C O S M E T I C A ITALIA

ISSN2035-4614

tkpublisher
eventorganisers

press office HPC
International, peer-reviewed journal of

Household, Personal Care, Cleaning, Cosmetics and Dermatology

Image Credit: Florian Sommet

Galolive,Galehemp emulsifiers,Water dispersible oil systems and more to discover from our natural raw material sources.

Cosmetic ingredients, made in Italy, exclusive technology,
Cosmos approved, Vegan registered and versatile.
Suitable for personal care, haircare and make up formulations.  
Find your local distributor onwww.galecosm.com

In progress

Gale&Cosm S.r.l.Via IVNovembre 92 Edificio R,ScalaB 20021 Bollate (Milano) Italy +39 02 931 50 76 info@galecosm.com www.galecosm.com

tks publisher  
eventorganiser  
media agency
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